
RSM - a force for positive change

Reaching 40,000,000 Drops (&more!) with 
Dopper



Introduction

Single use plastic is a huge issue in Europe and beyond.

Dopper is seeking to enhance the impact of its work with a campaign to realize 40million signatures for its ‘Drops’ 

campaign – encouraging people to change their habits towards ending single time plastic use.



Our Work Method



The Water Drinking Customer Journey
Awareness Consideration Decision Usage Disposal

“I am thirsty”

“What is most 

convenient 

option for drink? ”
Bottled Water

“What is 

cheapest option 

for drink? ”

Soda

Did I bring 
my bottle? 

Education

“Plastic is a 
huge issue”
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Opportunities we spotted
Awareness Consideration Decision Usage Disposal
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Expand & 
Improve Digital 
Sign Up Journey

Water Drinking 
in the home

Water Drinking 
in the office
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