[EST CONTEXT
BUSINESS GOALS

WHERE ARE WE TESTING?
PDP pages for Mobile & Desktop view.

New users only

WHY ARE WE TESTING?

Fromresearch we see that new visitors are
bouncing with a 71% rate. In addition, we
seethat 66% of all visitors onthe PDP are
new Visitors.

We think that new visitors lack the right
amount of guidance and productinformation
to make a choice.

WHAT ARE WE MEASURING?
Primary: Add to cart Clicks

Secondary: Bounce Rate, total # of orders
for new visitors, Clicks on element (variant
specific, static)

BODY&FIT

Eiwit Sportvoeding Eten & Snacks Afslanken Gezonde Levensstijl Beauty Kleding & Accessoires Acties

WHEY PERFECTION

BODY & FIT
'S8 8 smc

KEEP GOING - TOT 50% KORTING!

229 hoogwaardige whey proteine per shake

WHEY

Viij van toegevoegde suikers, slechts 1,4g suikers per shake

Whey concentraat, whey isolaat en whey hydrolisaat, peptides

LR K&K

PERFECTION >

5 BCAA's, 11.2 gram EAA's en 3.6 gram L-Glutamine

SMAAK
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PRODUCT OVERZICHT ~ wer € 6,70
Hoeveel Iheid
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[EST 17 - RESULTS
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CONCLUSION
Overall the metric showed a decentimpact on the primary SMART PRUTHN
metric of Add to Bag. This was maintained over the entire " ":f* N
test period meaning that the primary metric could reach I00%R
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