
TEST CONTEXT

WHERE ARE WE TESTING?

PDP pages for Mobile & Desktop view.

New users only

BUSINESS GOALS

WHAT ARE WE MEASURING?

Primary: Add to cart Clicks

Secondary: Bounce Rate, total # of orders 
for new visitors, Clicks on element (variant 
specific, static)

WHY ARE WE TESTING?

From research we see that new visitors are 
bouncing with a 71% rate. In addition, we 

see that 66% of all visitors on the PDP are 
new visitors.

We think that new visitors lack the right 
amount of guidance and product information 
to make a choice.



CONCLUSION
Overall the metric showed a decent impact on the primary 
metric of Add to Bag. This was maintained over the entire 

test period meaning that the primary metric could reach 
statistical significance at 5.97% more add to carts.

RESULTS

ADD TO CART

+5.97%

TEST 17 - RESULTS
VARIANT 5 – DROP DOWN COLOURFUL GOALS

= SIGNIFICANT = NOT SIGNIFICANT

WINNER!

BOUNCE RATE

-1.72%
# ORDERS

+4.64%
EXTRA 

PROJECTED
REVENUE (1 Y)

€ 1,421,196


